EDIGMA

THETOUCHCOMPANY

INOVACAO & TECNOLOGIA PARA O TURISMO

Coimbra, 30 de Maio 2012



| COMO POTENCIAR AS EXPERIENCIAS
ATRAVES DA INTERACTIVIDADE ?




WHAT WE DO

PROJECTS

EXPERIENTIAL | TOUCH

PRODUCTS | APPS | SERVICE

RESEARCH, DEVELOPMENT & INNOVATION
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WE JUST USE 10% OF
TOUCH POTENTIAL...







> INNOVATIVE RETAIL PROJECTS MODEL

BUILDING HUMAN
(physical) (interaction)
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TECHNOLOGY
(digital)




EXPERIENCING
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WELCOME TO THE FUTURE !
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TOTALLY FLAT GLASS SURFACE

STUNNING MULTITOUCH TABLE
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DISPLAX OQTOPUS
MESA MULTITOQUE



AEROPORTO DE LX




MEDITEL, CASABLANCA

-




OPTIMUS, CASA DA MUSICA
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VODAFONE/JCDECAUX




FARMACIA | SHOPPING




MONTRA INTERACTIVA



MONTRA INTERACTIVA




WHAT A WONDERFUL TIME TO BE ALIVE

MIGUEL OLIVEIRA
EDIGMA: the touch company

moliveira@edigma.com




